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Q.1(a)  State the trends of product life cycle (PLC)? 
        mRikn thou pdz dks foLrkj ls crk,aA 

   (b)  Define Four Ps of marketing. 
               foi.ku ds pkj ih,l dks ifjHkkf’kr djsaA 

    (c)  Explain the Term product and its classification? 
           mRikn dks le>kb,Wa vkSj bldks oxhZd`r djsa\       

Q.2(a)  What do you mean by product mix? What are its main element? 
         mRikn feJ.k ls vki D;k le>rs gSS\ blds eq[; rRo D;k gS\ 

   (b)  Explain ‘Width’, ‘Depth’ and ‘Consistency’ of the product? 
               mRikn feJ.k dh pkSM+kbZ] xgjkbZ] vkSj fujarjrk dh O;k[;k djsa\  

       (c)   Explain various product line and product mix strategies? 
               fofHkUu mRikn ykbo vkSj mRikn feJ.k j.kuhfr dh O;k[;k djsa\ 

Q.3(a)  The length of the product life cycle is governed by the rate of technological 
change Discuss? 
        mRikn thou pdz dh yackbZ izkS|ksfxdj.k ifjorZu ds }kjk 'kkflr gS] O;k[;k djsaA 

   (b)  What are the Dimensions of new product Development? 
               u;s mRikn fodkl ds D;k vk;ke gS\ 

   (c)  State the alternative strategies as applied to curious market segment. 
What are the elements the influence in  
               Selecting the strategy for market segmentation? 
               oSdfYid j.kuhfr;ksa ds :i esa mRlqd cktkj [k.M ds fy, ykxw gSA dkSu ls rRo cktkj ds 

foHkktu dh j.kuhfr ds p;u D;k izHkko djrs gS\              

Q.4(a) What do you mean by marketing mix? What are its main elements? 
              foi.ku feJ.k ls D;k le>rs gS\ blds eq[; rRo D;k gSa\  

       (b) What do mean by Branding? How do companies promote branding? 
      czkWfMax ls vki D;k le>rs gSa\ dSls dEiuh czkWfMax dks c<+kok nsrh gSa\ 

       (c) How would each of the following factors influent the branding? 
      fuEufyf[kr dkjd dSls czkaM dks izHkkfor djsxk\ 

         (i)   Brand Equity  czkaM bDfoVh 
     (ii)  Brand Extension    czkaM foLrkj 
     (iii) Brand Promotion  czkaM inksUufr 
       (iv) Brand loyolity  czkaM lwokefHkdrkZ 

Q.5(a) Briefly discuss the new product development. 



             u;s mRikn fodkl dh O;k[;k djsaA 

       (b) What is the pretest marketing and test marketing.   
      iwoZ ijh{k.k foi.ku ,ao ijh{k.k foi.ku D;k gS\ 
       (c) What is brand positioning? 
      czkaM fLFkfr fu/kkZj.k D;k gS\ 
Q.6(a) Explain the 3C’s of positioning? How would 3C’s affect Branding?  
             rhu ^ C’ dh fLFkfr fu/kkZj.k dh O;k[;k djsa\ dSls czkafMx dks rhu ‘C’  izHkkfor djsxk\ 

       (b)  What are the causes for Brand Failure? 
              czkaM foQyrk ds D;k dkj.k gS\ 

       (c)  Briefly explain the term Brand revitalization. 
              czkaM iqjjs)kj dks la{ksi esa le>kb;sA 

Q.7(a) What are the methods of brand valuation? 
             czkaM ds ewY;kadu ds rjhds D;k gS\ 

       (b) How many types of Branding? Explain. 
      czkafMxa fdrus izdkj ds gksrs gSa\ ifjHkkf’kr dhft,A 

       (c) Explain the factors which affection Brands? 
      dkSu ls ?kVd czkafMxa dks izHkkfor djrs gS\ 

 

   

   

                                               
    

   

 

 

 

 

 

 


