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Q.1(a) State the trends of product life cycle (PLC)?
IATE Siiad I ®I fORdR | §d1g |

(b) Define Four Ps of marketing.
fgoe & TR o &1 R o |

(c) Explain the Term product and its classification?
TS BT FAMEY AR FABT qTehd HY?

Q.2(a) What do you mean by product mix? What are its main element?
IS AT MY T T3 22 $HD & dcd 9T 27?
(b) Explain ‘Width’, ‘Depth’ and ‘Consistency’ of the product?
IS 0T BT AISTS, TENs, IR FRARAr & Aram wx?

(c) Explain various product line and product mix strategies?
fafa=1 ScaTe Tsa iR SwTe 80T IR @ R wR?

Q.3(a) The length of the product life cycle is governed by the rate of technological

change Discuss?
IS SiIdT I BT ofdrs Urenfieyor gRadT & gRT IMRIT 8, ARSI B |

(b) What are the Dimensions of new product Development?
T IS AP & F1 3MIH &7

(c) State the alternative strategies as applied to curious market segment.
What are the elements the influence in
Selecting the strategy for market segmentation?

Ipfeud IOHIAl & ©U H IgH IR TS & foy AFL 2| I A T iR &
fTeT @1 IOFIT & T T gMTa R 27

Q.4(a) What do you mean by marketing mix? What are its main elements?
oo 8107 | 7 FHSIA 27 3HD PR Ad T &7

(b) What do mean by Branding? How do companies promote branding?
ST A oY T |FHEd 87 H HHA! SifST BT 9 grdr <l 87
(c) How would each of the following factors influent the branding?

frafalRed oR® HA g1 BT gwIfdd HIM?
(i) Brand Equity TS gdfacr

(ii) Brand Extension dTs fd®R

(iii) Brand Promotion sf€ gar=ifa

(iv) Brand loyolity sis Samfedr

Q.5(a) Briefly discuss the new product development.




T IATE f[Ah™T & I W |
(b) What is the pretest marketing and test marketing.
gd gR¥eroT faqu ¢q gRieror fquer @ 27
(c) What is brand positioning?
sre Refa MR @ 87
Q.6(a) Explain the 3C’s of positioning? How would 3C’s affect Branding?
TH C 3 Refa MaRo &1 aram wx? & FifsT & a9 ‘CC g9ifad HT?
(b) What are the causes for Brand Failure?
sTs fAwerar & a1 RO 87?
(c) Briefly explain the term Brand revitalization.
TS QRER Bl Hey H FHssy |
Q.7(a) What are the methods of brand valuation?
g€ & B & D T 82
(b) How many types of Branding? Explain.
SifST fha TR & B &7 IRATNT DI |

(c) Explain the factors which affection Brands?

P I Tch FIfST DI JITfdd Bl 87




